





How does the name
change help me and
my clients?

As a valued intermediary, you probably have a number of questions about our name change
and want to ensure that the transition to Aviva is as simple and hassle-free as possible.

After all, we understand that the relationship you have with it. We’ve put together a range of questions and answers
your clients is important and you’ll want to minimise the to address your immediate concerns. You can find these
impact on you and your time. frequently asked questions over the page and you can also

To help you, this document has been specially developed download a copy from www.healthcarezone.co.uk/aviva

so you know what we are doing and when we are doing

In the meantime, here’s a quick
overview of what we’ve done
so far:

- We’ve developed a sustained programme
of activity so all our key stakeholders are
aware of our change of name and the
benefits that it will bring. This activity has
already begun and will continue for a
number of months.

» Part of the programme includes television,
press and online advertising as well as
face-to-face discussions, meetings and
forums — you may recognise some from
the examples opposite.




We are also In the
process of rebranding

our literature

From 1 June, all of our sales literature will be available

in our new rebranded range. You can order your copies
through the normal channels from mid-May. Your clients
will also receive new copies of their member packs as well
as our wellness communications at renewal. Copies of these
will be provided for you, too.

Beijing 1o London
Wagon train to the stars io5tar Trek
Morwich Union iofvig .

By rebranding our literature, we hope that much of what
will be sent to your clients will answer their immediate
questions. However, they may have specific questions that
we have not addressed, and if you would prefer that we
answer these questions directly, please let us know.
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Your questions answered

We hope wesve already gone some way to answering your key questions and concerns.
However, here are some additional frequently asked questions that may assist you further.

Q: Why are you doing this? This change will enable us to go on growing the
A: There are real commercial benefits for our customers, company, making us a name that is recognised across
I the world, which will ultimately benefit customers
employees and shareholders. Our global brand will bring ’ y '
everyone in the business together as one team and

will help us to attract and retain the best people in the

shareholders and staff alike. Since Norwich Union is
currently better known than Aviva in the UK, we have
industry. For shareholders, this is an important milestone rr.1ad.e a big effort to promote the_ name change. Ou_r
. . . . aim is to make sure that, by the time we begin trading
in delivering our target of twice earnings per share by

2012 at the latest. as Aviva on 1 June 2009, our customers, business

partners and shareholders are clear about who

Q: Surely this is a bad move, at the height of the Aviva is and what we stand for.

“ nancial crisis, to be rebranding and splashing

out on big budget advertising? Isnst it a waste Q: Why kill a well-loved British brand and replace

I . .

of shareholders money? it with an unknown entity? Surely you are going

to lose customers?

A: This is ultimately about creating greater cost-efficiency
and making our marketing budgets stretch further.

Our research tells us customers want a single, globally

A: We know that some intermediaries have a strong
affection for the Norwich Union brand, but for all the
. reasons stated, we want to ensure that we have a
recognised brand and we already operate under the i h o B
business that is capable of seizing the opportunities
that are presented at a global level, and to do this we

need one consistent name for our organisation across

Aviva name in 20 out of the 27 countries where we
have a presence.

the world.
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